
LEVERAGE HANdICAPs
StAy EThICAL

BUiLd PURpOSE
BUiLd WEaLtH

BE UNIQUe
BUiLd REPUTATIoN

BUiLd SkILlS
BUiLd RELATIoNsHIPs

BEHAVIoRAL ECONOMICs
COGnITIVE BIaS

PARt 0
 

PrE-GAME

AFfINITY BIaS
ASYMmETrY OF INfORmATIoN
ATtENtIoNAL BIaS
BACkChANnEL REFERENcE
BUZzFEeD TESt
ClAMmY HANd TESt
ClEVELANd AiRpORt TESt
CONfIRmATIoN BIaS
CULtURAL FIT
EMOTIoNAL INtELlIGENcE (EQ)
GOLdEN CIRcLE
GrEaTER FOoL ThEoRY
HOT-COLd EMpAThY GAP
INITIaL IMpRESsIoN BIaS
INtERvIeWER ILlUSIoN

GET HIRED
ACE ThE INtERvIeW

ACE ThE EMAiL

PrE-MORtEM
RECENcY BIaS
RECIPrOCITY BIaS
ROTI
RULE OF ThREe
SELf-ENhANcINg TrANsMISsIoN BIaS
SIGnAL-TO-NOiSE RATIo
SOCIaL PrOoF
StATUS QUo
UNUS

PARt |

GET IN ThE
GAME

GET PrOMOTED
GET PAiD

LEaRn TO MANAGE
BrINg VALUe

MAKE FrIeNdS

ABc, ABl, ABs
AFfINITY BIaS
ANcHORINg EFfECt
ASsORtATIVE MATINg
ASYMmETrY OF 
  INfORmATIoN
ATtENtIoNAL BIaS
BELIeF BIaS
BITcH-CIRcLE 
BlINd SpOTs BIaS
BlUe PILl
BUZzFEeD TESt
ChOiCE SUPpORtIVE BIaS
ClEVELANd AiRpORt TESt
COGnITIVE DISsONANcE

COLlECtIVE MINdFULnESs
CONfIRmATIoN BIaS
CORpORATE LADdER
CULtURAL INcLUSIoN
CURsE OF KnOWlEDgE
DUNbAR’S NUMbER
DYSrATIoNALIa
ENdOWmENt (IKEa) EFfECt
EQ
FrEe LUNcH
F*Ck-YoU MONEy
FUNcTIoNAL StUPIDITY
GrEaTER FOoL ThEoRY
GrOuPtHINk
HALO EFfECt 

POSt-MORtEM
PrE-MORtEM
PrOSpECt ThEoRY
RECENcY BIaS
RECIPrOCITY BIaS
RELATIoNsHIP CAPITAL
RISk AVERsIoN
ROi
ROTI
SELf-ENhANcEMENt BIaS
SELf-SERvINg BIaS
ShIT SANdWICh
SIGnAL-TO-NOiSE RATIo
SmARtCUTs
SUNk COSt
TrUTh BIaS
TwO SELvES
UTILITY ThEoRY
WISdOM OF ThE CrOWd
ZERO-SUM GAME

HEDONIC ADAPtATIoN
HINdSIGhT BIaS
HOoGlE
HYPERbOLIC DIScOuNtINg
ILlUSORY SUPERIoRITY
INITIaL IMpRESsIoN BIaS
LAKE WOBEGON EFfECt
LOSs AVERsIoN
MEaN REVERsIoN
MODEL MINORITY MYTh
NEGATIVITY BIaS
OVERcONfIDENcE
PARADOX OF ChOiCE
PEaK-ENd RULE
PlANnINg FALlACY

PARt Ii

PlAy
TO WIN

GET PAiD
MANAGE WELl

BUiLd GrEaT TEaMs
BUiLd REPUTATIoN

WIN DEaLs

ABc, ABl, ABs
AFfINITY BIaS
ANcHORINg efFecT / biAs
ASYMmETrY OF INfORmATIoN
ATtENtIoNAL BIaS
ClEVELANd AiRpORt TESt
beliEf biAs
CULtURAL FIT
decoY efFecT
emPowerMenT model
enDowMenT efFecT
emotiOnal inTelLigenCe (EQ)
galateA efFecT
gRit
guAnXi

halo efFecT
idiOsynCrasy cRedit
losS averSiOn
MANAGEMENt DIVERsITY
nasH equIlibRiUm
not inVenTed here synDrome (NIH)
owNerShip biAs
pRiminG efFecT
pRisoner’s dilemMa
pRosPecT tHeOry
PygMaliOn EfFecT
reAcTive devaluAtiOn biAs
risK averSiOn
roti
seErSucKer ilLusiOn

sHit sanDwicH
sinisTer six synDrome
tRagedy of tHe comMonS
tWo selVes
unus
wise feEdBacK
zero-risK biAs

PARt IiI

WINnINg
TIME

BUiLd LEGACY
PhILANtHrOPY

FAMILY LIFE
HEaLtH

 

BEHAVIoRAL RESIDUe
ENdOWmENt EFfECt
FOCUSINg ILlUSIoN
FrEe LUNcH
FrEQUeNcY ILlUSIoN
GrANt StUDY
HERO’S JOuRnEy
LIFEStYLE CrEeP
MASlOW’S HIeRARcHY OF NEeDs
PARlAy
RELATIVITY
ROTI
SELf-ENhANcINg TrANsMISsIoN BIaS
SELf-FULfILlINg PrOPhECY
SUNk COSt

SURvIVORsHIP BIaS
TwO SELvES
WINnER’S CURsE
ZERO-SUM GAME

PARt IV

ThE
ScORE

ThE WAy OF ThE 
WalL StReEt WaRrIoR:

CAREeR CODEX
by Dave LiU
@LIuCrATIVE
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biAs


